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NOTE: °|

TOTAL
POPULATION

202421k 5 AR5

GLOBAL DIGITAL HEADLINES

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

LU EEASIECE S

WN HERE ARE NOT COMPARABLE WITH PREVIH

CELLULAR MOBILE
CONNECTIONS

8.08

BILLION

YEAR-ON-YEAR CHANGE

+0.9%

+74 MILLION

URBANISATION

57.7%

SOURCES: U.N.;: GOVERNMENT AUTHORITIES; GSMA INTELUGENCE; ITU, £
Mt A LUSER IDENTITIES MAY NOT REPRESENT UNIGQUE INDIVIDUALS

‘...“< ! t | |':VL,'. .:j . {;\ -5 & ~v“; Y : ‘.:7 ; h A '.
DECREASES IN THE RELEVANT METRIC. WHERE YEAR LA FAMN ‘

8.65

BILLION

YEAR-ON-YEAR CHANGE

+1.9%

+160 MILLION

TOTAL vs. POPULATION

107.0%

COMPARABILITY: SOURCE CHA

' 1S WITH H

MATCH. IMPORTANT: NEGATIVE VALUES MAY

INDIVIDUALS USING
THE INTERNET

5.35

BILLION

YEAR-ON-YEAR CHANGE

+1.8%

+97 MILLION

TOTAL vs. POPULATION

66.2%

DH; BETA RESEARCH CENTER: KEPIOS ANALYSIS. ADVISORY: SOCIAL
FS ARE NOT COMPARABLE WITH PREVIOLUS REPORTS. GLOBAL DATASET
DICATE SOURCE DATA RRECTH ND MAY NOT REPRESEN
UCE INACCURATE RESULTS. PLEASE SEE NOTES

DI

ON DAITA

_ e
)
1 W

Ty
-

GLOBAL OVERVIEW

SOCIAL MEDIA
USER IDENTITIES

5.04

BILLION

YEAR-ON-YEAR CHANGE

+5.6%

+266 MILLION

TOTAL vs. POPULATION

62.3%

are. . <O>Mel
it eltwater
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ol SHARE OF GLOBAL SOCIAL MEDIA USER IDENTITIES

2024 ACTIVE SOCIAL MEDIA USER IDENTITIES IN EACH REGION AS A PERCENTAGE OF TOTAL GLOBAL ACTIVE SOCIAL MEDIA USER IDENTITIES

GLOBAL OVERVIEW

NORTHERN

EUROPE

EASTERN
0

AMERICA 2 8%
WESTERN 0 .
6‘6% EYRORE 386 SOUTHERN 0.7% 25{,‘1"““

EUROPE

< CAIAN NORTHERN 30.1% B >
- 0

WESTERN ]62%
]02% i(;liTH—EASTERN

2.9% MDDIE  WESTE
CENTRAL 1.7% AFRICA SOUTHERN
AMERICA ASIA

EASTERN

WESTERN
AFRICA

SOUTHERN il

AMERICA
OCEANIA
SOUTHERN
AFRICA

° SOURCES: | \NALYSIS; COM ADVERT AND ANN {ENTS; CNI A RESEARCH Ci ADVISORY: S0C AL MEDIA | {AY NOT REPRE! we (O)M |
Ul ND 14 ‘NOTES:' | AY NOT SUA | ; UNDIN U ATA FOR SYRIA 1S B/ ! NI AT - © COMPARABILITY: are. e tWClter
| | vl social
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TAIWAN

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

NOTE: SIGNIFICANT REVISIONS TO SOURCE DATA MEAN THAT FIGURES SHOWN HERE ARE NOT COMPARABLE WITH PREVIOUS REPORTS. SEE THE IMPORTANT MNOTES AT THE START OF

SOCIAL MEDIA
USER IDENTITIES

TOTAL
POPULATION

CELLULAR MOBILE
CONNECTIONS

INDIVIDUALS USING
THE INTERNET

yXR

MILLION

YEAR-ON-YEAR CHANGE

+0.1%

+29 THOUSAND

URBANISATION

80.2%

30.85

MILLION

YEAR-ON-YEAR CHANGE

+1.8%

+544 THOUSAND

TOTAL vs. POPULATION

128.9%

21.71

MILLION

YEAR-ON-YEAR CHANGE

+0.1%

+26 THOUSAND

TOTAL vs. POPULATION

90.7%

19.20

MILLION

YEAR-ON-YEAR CHANGE

-3.0%

-1.0 MILLION

TOTAL vs. POPULATION

80.2%

SOURCES: U N.; GOVERNMENT AUTHORITIES; GSMA INTELLIGENCE; ITU; EURCSTAT; TNNIC; KANTAR & IAMAL PLATFORM RESOURCES; OCDH; BETA RESEARCH CENTER; KEPIOS ANALYSIS. ADVISORY: SOCIAL we
° MEDIA USER IDENTITIES MAY NOT REPRESENT UNIQUE INDIVIDUALS. COMPARABILITY: SOURCE CHANGES AMD BASE REVISIONS. FIGURES ARE NOT COMPARABLE WITH PREVIOUS REPORTS. GLOBAL DATASETS are
L

e ol <OD Meltwater

MAY USE DIFFERENT SOURCES vs, COUNTRY ARND REGIONAL DATA, SO SUMS MAY NOT MATCH. IMPORTANT: NEGATIVE VALUES MAY INDICATE SOURCE DATA CORRECTIONS, AND MAY NOT REPRESENT

JECREASES IN THE RELEVANT METRIC. WHERE YEAR-ON-YEAR CHANGE IS “[N/A]", COMPARISOMNS WITH HISTORICAL DATA WILL PRODUCE INACCURATE RESULTS PLEASE SEE NOTES ON DATA
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DEVICE OWNERSHIP

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO OWN EACH KIND OF DEVICE

ANY KIND OF SMART FEATURE LAPTOP OR TABLET
MOBILE PHONE PHONE PHONE DESKTOP COMPUTER DEVICE

94.9% 94.9% 3.2% 67.1% 42.4%

04 YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE >
-0.2% (-20 BPS) -0.2% (-20 BPS) -20.0% (-80 BPS) -1.6% (-110 BPS) +0.2% (+10 BPS)
GAMES SMART WATCH OR TV STREAMING SMART HOME VIRTUAL REALITY
CONSOLE SMART WRISTBAND DEVICE DEVICE DEVICE

24.3% 35.2% 17.0% 14.0% 3.9%

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
+4.7% (+110 BPS) +1.1% (+40 BPS) +1.2% (+20 BPS) +12.9% (+*160 BPS) +2.9% (+10 BPS)

SOURCE: GWI (Q3 2023), FGURES REPRESE! i€ FIl , F A BROAD SURVEY OF INTERNI ERS AGED 16 TO &4, SEI :.’}".rv:-: OM NOTES HANGE VAl REPRESEN RELATIVE we
t. AN INCREASIH r 2 FROM A STARTING VALUE OF 50% WO EQUAL NOT 7 ; ; ALLIES REPRESENT BA POYNT \ND) T [ ABSOLUTE AN COMPARABlllTY Y
ek CR S ST SO ol <OD Meltwater



USING THE INTERNET
VIA A MOBILE PHONE

98.8%

YEAR-ON-YEAR CHANGE
+1.1% (+111 BPS)

READING ONLINE
PRESS CONTENT

80.4%

YEAR-ON-YEAR CHANGE
+1.5% (+120 BPS)

SOURCE: GWI (@3 2023). |

ADIO. COMPARABILITY: METHO

USING THE INTERNET VIA A
LAPTOP, DESKTOP, OR TABLET

94.9%

YEAR-ON-YEAR CHANGE
+1.3% (+126 BPS)

READING PHYSICAL
PRESS CONTENT

69.7%

YEAR-ON-YEAR CHANGE
-2.8% (-198 BPS)

2024575 BEAM S HT TR IR

MEDIA USE

THE PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO CONSUME EACH MEDIA TYPE

M A( ™ | o A :..’-'\\
o 4 MSEL | Yy

USING
SOCIAL MEDIA

95.6%

YEAR-ON-YEAR CHANGE
+2.3% (+211 BPS)

LISTENING TO
BROADCAST RADIO

64.6%

YEAR-ON-YEAR CHANGE
+0.7% (+44 BPS)

NOTES

} 3 H"»- Hals

WATCHING LINEAR

AND BROADCAST TV

89.1%

YEAR-ON-YEAR CHANGE
+0.3% (+23 BPS)

LISTENING TO MUSIC
STREAMING SERVICES

62.9%

YEAR-ON-YEAR CHANGE
-3.8% (-247 BPS)

) 64, SEE _ HANGE VAl RESENT RELATIVE CHANGE
%, NOT 70%). “BP REPRESENT BASIS POINTS, AND IN ABS’“LUTE‘-'.-‘"J'-; VALUE FOR BROADCAST RAL
5. SEE NOTES O u,m POTENTlALMISMATCHES S SHOWN ARE BASEI METH

LN S EEES

WATCHING STREAMING
AND ON-DEMAND TV

77.8%

YEAR-ON-YEAR CHANGE )
+1.9% (+148 BPS)

LISTENING
TO PODCASTS

63.1%

YEAR-ON-YEAR CHANGE
+0.04% (+3 BPS)

we
are, . <OD>Meltwater

social
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DAILY TIME SPENT WITH MEDIA

LU EEASIECE S

VARNZIS

THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USERS AGED 16 TO 64 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES D /
TIME SPENT USING TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
THE INTERNET (BROADCAST AND STREAMING) SOCIAL MEDIA (ONLINE AND PHYSICAL PRINT)

7H 13M

YEAR-ON-YEAR CHANGE
-0.3% (-1 MIN)

TIME SPENT LISTENING TO
MUSIC STREAMING SERVICES

1H O9M

YEAR-ON-YEAR CHANGE
-19.3% (-16 MINS)

Q SOURCE: GWI (Q3 2023) FIGURES REPRESE! "

2H 31M

YEAR-ON-YEAR CHANGE
-8.7% (-14 MINS)

TIME SPENT LISTENING
TO BROADCAST RADIO

OH 39M

YEAR-ON-YEAR CHANGE
+0.9% (+<1 MIN)

COMPARABILITY: METHOD!

1H S9M

YEAR-ON-YEAR CHANGE
-5.9% (-7 MINS)

TIME SPENT LISTENING
TO PODCASTS

OH 40M

YEAR-ON-YEAR CHANGE
-20.6% (-10 MINS)

EE GWILCOM. NOTES: PEOPLE MAY

NOTES ON DATA

1H 27M

YEAR-ON-YEAR CHANGE >
-15.9% (-16 MINS)

TIME SPENT USING
A GAMES CONSOLE

OH 48M

YEAR-ON-YEAR CHANGE
-5.8% (-2 MINS)

are. . <O>Mel
SOCIOI eltwater
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il DAILY TIME SPENT WITH MEDIA |:|:|

2024 THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USERS AGED 16 TC &4 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

TIME SPENT USING TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
THE INTERNET (BROADCAST AND STREAMING; SOCIAL MEDIA (CNLINE AND PHYSICAL PRINT)

SH 33M 2H 36M 1H S6M 1H S56M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
+2.4% (+7 MINS) -9.7% (-16 MINS) -2.8% (-3 MINS) -18.1% (-25 MINS)
TIME SPENT LISTENING TO TIME SPENT LISTENING TIME SPENT LISTENING TIME SPENT USING
MUSIC STREAMING SERVICES TO BROADCAST RADIO TO PODCASTS A GAMES CONSOLE

1H O8M OH 46M

OH 46M OH 55M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
-14.3% (=11 MINS) -24.8% (-15 MINS) -27.0% (-17 MINS) -24,3% (-17 MINS)
SOURCE: ¢\ {20 2023) AGURES REPRESENT THE FINDINGS OF A BROAD SURYEY OF INTERNET USERS AGED 14 70 64, S5F CWICOM NOTES: PEONE MAY CONSUME QIFFERENT MEDIA CONCURRENTLY we
ELEVISION NCLUIRES BOTH LINEAR (3ROADCAST AND CABLE) TELEVISIGN AND SONTENT DFLVERER VIA STREAMING AND IREOQ-DOMN-DFMAND SERVICES. PRESS INCIIDES BOTH QINUNE AND PHYSICAI r
PRINT MEZ|A EROADCAST RADID DCES NGT | \ZLUDE INTERIET RADIC, COMPARABILTY: METHODCIOGY CHANGES SEE NOTES ON DATA gogial (O) Me'twcter



- - 4
e ';('

TIME SPENT USING
THE INTERNET

8H 17M

YEAR-GN-YEAR CHANGE
+2.5% (+11 MINS)

TIME SPENT LISTENING TC
MUSIC STREAMING SERVICES

1H 30M

YEAR-CN-YEAR CHANGE
-0.3% (<1 MIN)

SOURCE: CW| (23 2023, FIGURES REPEESEINT THE FI .
FON INCLUDES BOTH UN=AR T BROAUDCAST AND UABLE

2024578 B HAM S FRERIA

DAILY TIME SPENT WITH MEDIA

THE AVERAGE AMOUNT OF TIME FACH DAY THAT INTERNET LISERS AGED 16 TO &4 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES 5 :- | E I

TIME SPENT WATCHING TELEVISION
(BROADCAST AND STREAMING)

2H 51M

YEAR-ON-YZAR CHANGE
9.4% (=17 MINS)

TIME SPENT LISTENING
1C BROADCAST RADIO

OH 57M

YEAR-ON-YZAR CHANGE
-13.8% (-9 MINS)

L BETIAD SUBVEY OF INTEINET USERS AGED 16 TO ¢4 SES
q-_‘lA _'n!j‘.'._‘ 1._[ ;L 1 .j":.l'-"_"yfll'-"' -'»I}'j-'.',".ﬁf o Al 1Y VI

(TERMET RADIC, COMPARABILITY: METHODROLOCY THANGES SEE NCTES ON DATA

LU EEASIECE S

TIME SPENT USING
SOCIAL MEDIA

2H 48M

YEAR-ON-YEAR CHANGE
+0.7% (+1 MIN)

TIME SPENT LISTENING
10 PODCASITS

OH 39M

YEAR-ON-YEAR CHANGE
-4.4% (-1 MIN)

‘i.'v‘,"/l_':,'i.l-'ﬁ-‘: NOTES: FEQPLE MAY COMNMSUME DIFFES
- DEMAND SERVICE, e IMNCLUDES BOIH W)

TIME SPENT READING PRESS MEDIA
(ONLINE AND PHYSICAL PRINT]

1H 28M

YEAR-ON-YEAR CHANGE
-10.6% (-10 MINS)

TIME SPENT USING
A GAMES CONSOLE

1H OOM

YEAR-ON-YEAR CHANGE
-13.7% (-9 MINS)

are. . COD>Mel
SOCiCIl eltwater
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1. 5ERREFIESE (63.4%)
2. ¥TRIANIRETYE (47.5%)
3. IBIREFTATEIER (33.9%)
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1. Line (90.9%)

2. Facebook (85.1%)

3. Instagram (68.1%)

4. FB Messenger (61.0%)
5. TikTok (37.6%)
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1. TikTok (230F54%3')

2. YouTube (230F124%)

3. Facebook (200F214%)
4. Line (198519%)

5. Instagram (120%7%)
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1. 5 (51.9%)
2. I5< (36.1%)
3. ML (30.1%)
4. FEERZF (27.9%)
5. i (27.1%)
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cnn 42 Message ‘2

15,735 posts 19.8M followers 350 following

CNN
& enn

Asking the hard questions and bringing unique perspactive from across the globe. This is CNN.
< cnn.comflinkinbio

[E]3X
& BRNE XFENR

Followed by benstation, enmeisogood, simonseah®813 « 28 more

MATTER OF 2024 § A 4 e mg#,"
l't%' eV 5?1'_,],"; v O
A P kk E |‘Z ?J = F - -~ o N
175 :'f—\-_'\ . K%l 1|l 1 |
‘ B POSTS . REELS 1 TAGGED
iﬁ@ J = I T
ﬁ;l\na\\ ‘ 9& ﬁ \ 13 &2 & '?&‘G.-.“W‘L'é‘l :
S5l : CNN ool |
o -1
f e porease -
— s “" g: L —— — -

I've been ""Ollgh 20 much. I've ssan 30 much.
I've bgen attacked B0 many times. Death
thresta, 've bean saxuslizad. I"ve baan
threalened.”

! 'I'HIS ELh-n ~wvn
' ISCHO SING' ’

/ER MILITARY
SERVICE v
ISRAEL MOVES TO SHUT DOWN
I : AL JAZEERA AFTER NEW LAW
I3 & ALLOWS FOR BANS ON
e INTERNATIONAL MEDIA

18-year-0kd, is due to enlist this week
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455 AT 40.4%

bl &S
1.%45-54 21.2%

2.%35-44 15.5%
3.%55-64 13.2%

LBl E= {EC
1.55 13-24 1.4%

2.% 13-24 1.9%
3.55 65+ 3.1%

©® BExy O BEBH()E)

= ll | I B I.
M 45-54
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P
ae—

0%

0%
0%
0%
0%
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E ¢ o @ Views O Watch time (hours) s ~
S ¥=1:16 _ PR

A5 LA 72.5% .- I
tEfl S .- - -
|I I| b &

1.%25-34 21.7%
2.%35-44 14.1%

3.5835-44 13.8% ' 55-64]6

Maie

tt{y“ﬁa— EE 010 39.0% 0% 66.2% 33.8% 0%
)" [

13-17 years 0.2% 0% - 0.1% 0%

1.3 65+ 1.9% K= -

25=34 years 21.7%

2.% 65+ 2.2% EZ=

45-54 years 10.2%

3.5 55-653.1% E&=

65+ years 2.2%




B : =1:0.9
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bl S
1.3325-34 15.3%

2.535-44 13.1%
3.%45-54 11.3%

LBl Ex {EC
1.8 65+ 3.2%

2.5 13-24 3.3%
3.% 65+ 3.6%

@ Views O Watch time (hours)

16.0%

18-24 vea

Total

13-17 years
18~24 years
25-34 years
35-44 years
45-54 years
95-64 years

65+ years

46.2%

0%
3.3%
9.8%
9.7%

11.3%
8.5%

3.6%

Male

0%

6.7%

15.3%

13.1%

9.1%

6.3%

3.2%

.....

0%

0%

0%

35-44 yea

91.8%
0%
2.9%
10.3%
10.6%
13.3%
10.6%

4.2%

45-54 year

Male

0%

9.2%

14.0%

12.0%

8.5%

9.7%

2.7%

333333333

0%

0%

0%
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LEMEANZESE
YouTube @thinkbiblically - 9.9K subscribers - 37 vid

e \
. S 38 |
i ink-biblically - 9.9K subscribers - videos
Melody Huang EEF‘Eﬁ ﬁﬂﬁﬁ;ﬁ ‘ AT « R A G SREMUNMIAEET

JAMEE’] %223 1\ Subscribed

genhope_news Following v Message  *2 <°°
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A movie trailer featuring the adventures of the 30 year
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helmet, blue sky, salt desert, cinematic style, shot on
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® malen n You
® AI i * give me the stats for the dangers of plastic surgery
)\ 7
1. Complications Rate: The overall complication rate for cosmetic plastic surgery is relatively low. A
E N l ’\\t m study published in the journal "Plastic and Reconstructive Surgery" found that serious

complications occur in less than 1% of outpatient surgeries. However, the risk varies by the type

of procedure, with more invasive surgeries having higher risks.

2. Infection: The risk of infection varies by the procedure but is generally between 1% and 3%

o G
FRINESBHE : ERAILAM AL 22

— Proper post-operative care and choosing a reputable surgical facility and surgeon can help
ln > £ 1= ¢

minimize this risk.
- . * D 4 | ,s - ’ : : s
eﬁﬁ y$ {¢ _p E E’\] ;ﬂ ;I_‘ =I- 5 ﬁu % 3. Scarring: All surgeries carry therisk of sca ;, g. The severity of the scar depends on the surgery,
] 1% JI\I the individual's healing process, and the surgeon's skill. Surgeons typically aim to place incisions
Y nax ¥) You
% y I Ej 1t #hu ;Fﬁ y$ 1¢ E’] %U 1’E ij- what are some bible scriptures that Christian use as a reason to not get plastic surgery

=
=+ ChatGPT

The Bible does not explicitly mention plastic surgery, as such medical practices were not a part of

*! I n \ iq ; u 9 life when the biblical texts were written. However, Christians may reference several passages to
E E / ’ || e discuss and form opinions about the appropriateness of cosmetic procedures, focusing on

themes of contentment, the body as a temple of the Holy Spirit, and God's creation. Here are some

scriptures that might be used in these discussions:

1. 1Samuel 16:7 - "But the Lord said to Samuel, ‘Do not look on his appearance or on the height of
his stature, because | have rejected him. For the Lord sees not as man sees: man looks on the

outward appearance, but the Lord looks on the heart.” This verse emphasizes the importance of

oot

inner qualities over physical appearance.
2. Psalm 139:14 - "| praise you, for | am fearfully and wonderfully made. Wonderful are your works;
my soul knows it very well." Some Christians interpret this as an encouragement to accept and

appreciate their bodies as they are, recogr | gthemselves as God's creation.

3. 1Corinthians 6:19-20 - "Do vou not know that your bodies are temples of the Holy Spirit, who is in
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